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SMARTPHONE SHOPPERS USE THEIR PHONE FOR PRE-
SHOPPING ACTIVITIES

0 of smartphone

/0 shoppers use their
phone for pre-
shopping

find location/directions  E——) sa“ln

find hours

make price comparisons  —) [] /] %

find promo offers

browse  en—) [] 3%

find where specific
products are sold

fnd product info e—gll) 31%

find product availabilty
in store

find product reviews  e—f) 30%

Use to make purchase

SHOPPERS USE SMARTPHONES IN STORES

of smartphone

% o shoppers use their
84 devices to shop
while in store

Base smartphone shoppers (n=1,507) Please check howyou used your [smartphone] while
shoppinginside the physical store

SMARTPHONES ARE NOW A CONSTANT SHOPPING
COMPANION

Base: smartphone shoppers (n-1,507) In total, approximatel,
on shopping related actiities for [CATEGORY] on your mob
isited?
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Base: use smartphone in-store (n-1,480) At any time during your shopping experience, did
ou use your mobile deviceto find information or answer questions that you would have

During your shoppingtrip, about how much did you spend in total for

ATEGORY]? n=1507
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51%
use their
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’ 44 smartphone to
St 44% make price 7
comparisons while
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Base: smartphone shoppers n=1507. In general, what three things do you like most about
using your mobile device to assist you in shopping?

39%

Base: smartphone shoppers (n-1,507) Please check how you used your smartphone while
shopping inside the physical store.
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Base: Use smartphone o perform activity when shopping. Q: Which of the following Base: Use smartphone to perform activity when shopping Which of the following resources
resources did you use for {activity} in the physical store? didyou usefor {actvity} in the physical store?
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Base: Use smartphone to perform activity when shopping Q: Which of the following Base: Use smartphone to perform activity when shopping: : Which of the following
resources did you use for {activity} in the physical store? resources did you use for {activity} in the physical store?
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business page

facebook
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Check-in Deals
events
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http://www.facebook.com/help/104002523024878/#How-can-I-create-a-Page?
https://www.facebook.com/help/202984559827577/
https://www.facebook.com/help/116346471784004/?q=events&sid=0JqJ4meksMrVI99o5

Twitter

;- Twitter for business
Follow and promote other local businesses
' - to find like minded businesses,

) dvertising broadcaster

weet about specials and coupons

Use twitter for customer support and feedback
Tweet photos of events, customers and products
Use promoted
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https://business.twitter.com/
https://twitter.com/search-home
https://business.twitter.com/products/twitter-ads-self-service

Foursquare for Business

Foursquare-Badges
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http://business.foursquare.com/
http://www.4squarebadges.com/index.html

IVlyspace

Myspace reinvents itself
as social entertainment netwo
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http://www.socialmediaexaminer.com/new-myspace/
http://onlinebusiness.volusion.com/articles/myspace-business-page/

Google+and Places for Business

Set up your
Claim your listing
Show up in Google Searches
Control your business information
Connect to website
Follow statistics and analytics

and specials

Use
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http://www.google.com/+/business/
http://www.google.com/places/
http://www.google.com/offers/business/
http://soundview360.com/
http://www.imagemediapartners.com/download-claiming-your-google-places

Google Express Ads

WHEIR

Made for local businesses

Does not need a website

Works with Google+ and Places
Mobile, map and keyword search
Full ads and set budget

Easy to set up and maintain

Get started at

Google AdWords Express

Local online advertising made easy

New AdWords Express helps you promote your business on Google Search and Maps in minutes
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http://www.imagemediapartners.com/blog/bid/89595/Google-AdWords-Express-Small-Business-Marketing-Solution
http://www.google.com/adwords/express/
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Image Media*


https://biz.yelp.com/

Local Listings and Directories

localPAGES
1 OCltysearch dexknows

Yelp&s Swelwbook . CrrYVeTER

- . biNg Goo ]

free listing & paid ads NZAEOO!. SAL "SASL b local |
YellowBot sipérpagescom

FFFFFFFF


http://www.discoverburien.com/
http://smallbusiness.yahoo.com/
https://www.bingplaces.com/
http://adsolutions.yp.com/
http://www.linkedin.com/company/add/show
https://listings.mapquest.com/apps/listing
http://blog.hubspot.com/blog/tabid/6307/bid/10322/The-Ultimate-List-50-Local-Business-Directories.aspx

Resources and Solutions

for business
loyalty program

Social Media Management

RSS Reader
Google:

Image Media Partners B / 7

Social Media Evaluations:
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http://business.pinterest.com/
http://www.punchcard.com/
https://www.grouponworks.com/
https://getfeatured.livingsocial.com/getfeatured/us
http://ow.ly/3CBaY
http://www.google.com/alerts
http://www.feedly.com/home#welcome
http://www.google.com/think/articles/speed-matters-optimizing-mobile.html
http://www.imagemediapartners.com/qrcode-partners/
http://bit.ly/PLUGGEDIN
http://bit.ly/PLUGGEDIN
http://bit.ly/SoMeEval
http://www.flickr.com/photos/beatlegirl/2453856809/

Image Media Partners provides consulting, implementation and support services for on-line and inbound marketing.

Authorized reseller and support services for HubSpot software
Consultant for inbound marketing and on-line marketing
Implementation specialist for HubSpot software and Google AdWords
Deploy and manage online marketing tools such as:

Blogging

Social Media

E-mail campaigns

Lead nurturing and conversions

Pay-per-click advertisement, Google AdWords

Image Media Partners is a private consulting company based in Seattle, Washington. Learn more how we can help your business
with Google Places and increase your reach on the internet and attract more customers. Contact us for a free evaluation of you
web site and on-line marketing efforts at: or
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http://bit.ly/SoMeEval
http://bit.ly/SoMeEval

