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What is your on-line profile?

e Facebook
* [witter

* Google

* [inkedln
* Blog

* YouTube
e Skype
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Digg
MySpace
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http://twitter.com/
https://foursquare.com/
http://www.facebook.com/
http://www.myspace.com/
http://www.flickr.com/
http://www.google.com/
https://www.linkedin.com/
http://www.youtube.com/
http://www.skype.com/intl/en-us/home/
https://www.google.com/accounts/ServiceLogin?service=blogger&continue=https%3A%2F%2Fwww.blogger.com%2Floginz%3Fd%3Dhttp%253A%252F%252Fwww.blogger.com%252Fhome%26a%3DADD_SERVICE_FLAG&passive=true&alinsu=0&aplinsu=0&alwf=true&ltmpl=start&skipvpage=true&rm=false&showra=1&fpui=2&naui=8
http://digg.com/
http://www.delicious.com/
http://friendfeed.com/
http://picasa.google.com/
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Common Professional Sites

Google Profile
Plaxo

Bixnik
AboutiVie
Gravatar
FastPitch
LinkedIn



https://profiles.google.com/timlorang/about
http://about.me/edit/timlorang
http://biznik.com/members/timothy-lorang
http://www.plaxo.com/
https://www.linkedin.com/
http://en.gravatar.com/
http://www.fastpitchnetworking.com/
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http://www.ignitesocialmedia.com/social-media-stats/2011-social-network-analysis-report/

LinkedlIn Ignite Stats

Top Regions For Linkedin
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LinkedlIn Ignite Stats

Top Cities For Linkedin
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Amsterdam (Netherlands)
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LinkedlIn Ignite Stats

Gender




LinkedlIn Ignite Stats

0-17 18-24 25-34 35-44 45-54 55-64




LinkedlIn Ignite Stats




LinkedlIn Ignite Stats

Education

Less than HS  High School Some College  Bachelors Graduate
diploma degree degree




LinkedlIn is Growing

Since its launch in 2003, 1 smbbrndd That’s more than

ctimated 10gminion . [HNRRRR 5 times the population
100 million members ~ ©f the state of New York!

members worldwide.

Population:
19,421,055



http://mashable.com/2011/03/24/linkedin-overview-infographic/
http://mashable.com/2011/03/24/linkedin-overview-infographic/
http://mashable.com/2011/03/24/linkedin-overview-infographic/
http://mashable.com/2011/03/24/linkedin-overview-infographic/
http://mashable.com/2011/03/24/linkedin-overview-infographic/

LinkedIn'is growing faster

001208

# of Days It Took For LinkedIn to # of Days It Currently Takes LinkedIn
Reach Its First Million Users to Gain a Million New Users




LinkedIn'is growing

1 Million new users

every 12 Days N

83,333
every day

[ s

every hour

users per minute

user per second




Linkedln is Worldwide

ORLDWIDE PROFESSIONAL NETWORK

-

FASTEST-GROWING COUNTRIES*

W 428% “.178%

GROWTH IN BRAZIL GROWTH IN MEXICO

76% v 72%

GROWTH IN INDIA GROWTH IN FRANCE

* 2010 year-over-year growth rates for
countries above a threshold of members


http://blog.linkedin.com/100million/

Linkedln is worldwide

#12 LinkedIn
(100 Million)

#13 The Phillipines
(94 Million)

#14 Vietham
(87 million)

If LinkedIn was its own country, it
would be the 12th largest country
in the world, by population.

LinkedIn’s 100 Million members
reside in over 200 countries.
Over half of these members

live outside of the U.S.

Tm+
each
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Eante India

ftaly
DACH Region:
(Germany, Austria

o Number of Members
pucslia Per Capita

Brazil




People are looking

2 Bi I Iio o The Number of People Searches
e onLinkedinin 2010

o / a
‘AR

- ‘ Vice President of
Marketing
Chief Financial '
o MR &8

Vice Director
Of Operations




Linkedln at Work

24 HOURS OF LINKEDIN ACTIVITY

9AM PT Noon PT 5PM PT 8PM PT

PUBLIC PROFILE VIEWS
5PM PT 8PM PT




Linkedln for Professionals

@ @
Stack of
100 million
I I O n business
cards

PROFESSIONALS - 98,425t

HOW MANY IS 100 MILLION MEMBERS?

ALK "ﬂ g

100 members

mh“

100 million
members

If 100 members fill this pixel, then 100
million members fill the circle at left.



LinkedIn'is professional

- &

68% of users are 74% of all users have a college 76% of LinkedIn have
degree or better, with 26% no kids (between the

f35.
over the age of 35 having a graduate degree. ages of 0 and 17)




High'end demographic

FORTUNE  \wal Mart
USA

Connections: 6,451 connections

= "N

In 2010, executives from every
Fortune 500 Company could

1% of users are responsible for
be found on LinkedIn. 34% of LinkedIn’s Traffic.

69% of all users
make at least $60 K. 399% make

over S100K




LinkedIn & Employers

MOST REPRESENTED
COMPANIES*

2

EM
@ amazon.com ,»

TEACHERS

CHOCOLATIERS ’ ' | ' 8 l l ' |

CISCO.

*based on percent of employees
with Linkedin accounts who
logged onin 2011

ELVIS TRIBUTE ARTISTS

FORTUNE

Tl 73100

use Linkedlin Hiring Solutions
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edln Protessional Groups
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17,800,000 Fnanc

LINKEDIN GROUPS LARGEST SECTORS

MEMBERS IN GROUPS 90/o

1,500,000

NEW MEMBERSHIPS IN GROUPS PER WEEK

Service

1,200,000 T

POSTS AND COMMENTS TO GROUPS PER WEEK
(posts, comments, likes, jobs, news, shares)
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"INVEST IN CHEESE"
GROUP



LinkedIn InMap



http://inmaps.linkedinlabs.com/network




Past Work Experience
—Summary
— Specialties


http://www.linkedin.com/in/timlorang

LinkedIn Status

e Update regularly

s Professional news
— Blogs
— News



http://www.linkedin.com/home?trk=hb_tab_home_top
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https://www.linkedin.com/fetch/importAndInvite

Photo credit: Clarita, morgueFile free photo


http://www.linkedin.com/companies?trk=hb_tab_compy
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http://www.linkedin.com/jobs?displayHome=&trk=hb_tab_jobs_top
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http://www.linkedin.com/groupsDirectory?trk=hb_side_grpsdir



http://www.linkedin.com/skills/?trk=skills-global-nav

Applications for your Profile

Portiolio-Google Presentatlon SlldeShare
— Show off your work
Box.net

— Post your resume
Wordpress or BlogLink
— Share your blog

Huddle Workspace or Manymoon
— Collaborate



http://www.linkedin.com/static?key=application_directory&trk=hb_side_apps
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http://www.linkedin.com/profile/view?id=12146606&trk=tab_pro
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http://www.linkedin.com/connections?trk=hb_tab_connections
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http://www.imagemediapartners.com/

