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Good-bye, Broadcast.
Hello, Conversation.

SHEL ISRAEL
CO-AUTHOR OF NAKED CONVERSATIONS
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...the Internet
has turned what
used to be a
controlled, one-

way message
INto a real-time
dialogue with
millions.

DANIELLE SACKS
WRITER, FAST COMPANY

9/13/2011



~ I /Oof agutt Americans use the Infernet.

SOUAOE: PEW INTERNET & AMERICAN LIFE PROJEOT, MAY 2010
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of US consumers spend
1 / 3 three or more hours
online every day.




E) Comments RSS Feed

Post A Comment

WEBSITE:

YOUR COMMENT:

24%

of adults have posted comments
or reviews online about the things
they buy.

No commercial advertisements or trolling/asshatting
allowed. Love your neighbor by using valid and Post A Com nt
semantic XHTML like <em> instead of <i, and

strong: instead of <b> por favor

SOUROE: ONLINE PRODUCT REEEARCH, 8EPTEMBER 20, 2010
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9 out of 10 Internet users visited
a social networking site each month in 2010.




1 out of every 8
minutes online
IS spent on Facebook.

SOUROCE: COMBOORE, FEBRUARY 2011
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Twitter’s active
user base generates

90 Million

tweets per day.
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‘SOURCE: RIMETRIOS, JANUARY 2010
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read blogs at least monthiy:
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US Internet users spend

3X Mmore minutes on blogs

& social networks

e than on email.
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Web-based email usage
IS on th
€ deC”ne.

22%
AGE 12-17 AGE 18-24 AGE 26-34 AGE 35-44 I

AGE 45-54
)
1% - . AGE 55-64 AGE
8%
-18%

28%
65+

-12%

(% OHANGE, DECEMBER 2008 — DEOEMBER 2010}

-58%

SOURCE: OOMSOORE, DECEMBER 2010




s it 122 eV © ww
WM”

wenw e £OmM <

L - airiat 44 rovieve -
Street, Boston -

Moxia - -, son. com - 51 Chafes

m.@ms&w

(17 55799

e Dlace 0300
e 143 reoows -
mwﬂmm'mw”*wm-mﬂﬁ"m
L ks ummﬁ-p"“m
e, Boston - (617 2868722

1
' e - 531 Newbury

Larane 2 oW - peart
Boston - (617) 7238178

Nghas Shoes
e asshous.com -85 Charies Strect.
SRS 2 1 ol 15 reviews ey
meww

L _.,O,M.pm:-w

werw, pEYIBSS COM =
i Blarce Abistic Shas 2L

Mwmm-nwmw
Boston, MA »

. Boston

‘,wm'ﬂ

- @\ 45198711

. (617) 7834000

Rate s 10 Impro YO 8

on Yoip. Read aboudt P T

71 businosses MEVONeL L, Shos Stores
5 Shoes, .. Best Shos b &
- Cached - STHO0

BOURCE: SHERPA, FEBRUARY
MARKETI
NG 8, 2007

msﬁﬂ*""’m
- w“h,‘gd aensd
MJW“““

. ah .- Lt



/8%

of business people
use their mobile device
to check email.

S0OUROCE: AT&T, MARCH 2011 I



shopping for an item.

- 7Y
0] of US smartphone owners compare prices
4 O *A) on their mobile device while in-store,
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11N5 9

US adult mobile phone owners
have used their device

to make a purchase

in the past month.

SOUROE: MOBILE MARKETING ASSOOCIATION & LUTH RESEA



So what? You know...

* You have to be online
* YOU need traffic to your website

* You need to be on social media
e ...Butwhattodo?
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' Billboard 1n the Desert

Image Media®
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Inbound Varketing

~ Get Found Convert = Analyze

Create Visitors to Leads
Leads to Customers

Optimize

Promote




Unique Visitors

Leads

. Opportunities

!

9/13/2001 Image Media™



[N TOTALLY
BLOGGING THIS




Companies that blog get

55% more

website visitors.




Inbound marketing costs 62% less
per lead than traditional, outbound marketing.

AVG COST/LEAD: $373

AVG COST/LEAD: $143

OUTBOUND

ES0URCE: HUBEPOT, 2011
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o7 %

of businesses have
acquired a customer
through their
company blog.
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48 SOURCE: HUBSPOT, 24






The number
of marketers
who say
Facebook
l is “critical”
l / or “important”

their business
has increased

5370
|n' just two years.
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51%

of Facebook fans
are more likely to buy
the brands they fan.

C URCE: CHADWICK MARTIN BAILEY & IMODERATE -‘-:..7 SO OGIT g, EenE LA R




of Twitter followers

are more likely

to recommend

the brands they follow.
NS R e Ty e NI T

SOURCE: CHADWICK MARTIN BAILEY & IMODERATE RESEARCH TECHNOLOGIES, FEBRUARY 2010




inebound mareketeing

-noun

Any marketing tactic that relies
On earning people’s interest
instead of buying it;

a.k.a. the key to marketing
transformation.
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= EDUCATIONAL EBOOKS

= HOW-TO VIDEOS

« ONLINE CALCULATORS

» PLANNING TOOLS

« ANSWERS TO COMMON QUESTIONS
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Give
L great

directions.

= RELEVANT LANDING PAGES
» CLEAR CALLS TO ACTION
« COMPELLING OFFERS




“IF IT DON'T MAKE DOLLARS, IT DON'T MAKE SENSE.”
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It no longer makes economic sense to
send an advertising message to the many

in hopes of persuading the few.

M. LAWRENCE LIGHT
FORMER CHIEF MARKETING OFFICER
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Image Media Partners provides consulting, implementation and support services for on-line and inbound marketing.

Authorized reseller and support services for HubSpot software
Consultant for inbound marketing and on-line marketing
Implementation specialist for HubSpot software
Deploy and manage online marketing tools such as:

Blogging

Social Media

E-mail campaigns

Lead nurturing and conversions

. Image Media Partners is a private consulting company based in Seattle, Washington. Learn more how we can help your
business with Google Places and increase your reach on the internet and attract more customers. Contact us for a free
evaluation of you web site and on-line marketing efforts at: or
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