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“…the internet has turned what used to 
be a controlled, one way message into  

a real-time dialogue 
with millions.” 
Danielle Sacks 
The Future of Advertising 
Fast Company, November 17, 2010 
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Constructing Your Coalition’s Online Influence 
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“Search engines, blogging & other 
internet trends have  
fundamentally transformed  
the way people & businesses 
purchase products, 
but most small businesses still use outdated & inefficient 
marketing methods – like print advertising, telemarketing 
& trade shows – that people increasingly find intrusive & 
screen out. 

Brian Halligan 

Co-founder & CEO 

HubSpot 



What’s wrong with Social Media? 
• Time suck 

• Not for serious 
business 

• No ROI 

• Unproven  

• No one cares 
about what I 
had for lunch.  
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What is Social Media? 

• Mike Volpe: 

“It’s media (content that is 
published) with a social (anyone can 
add to it) component.” 
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Media but not social: 



4/11/2011 Image Media Partners 21 

Media, social and interactive.  
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Share 

Network Publish 

Listening  
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Get Found 

Create 

Optimize 

Promote 

Convert 

Visitors to Leads 

Leads to Customers 

Analyze 

Daily 

Weekly 

Monthly 

Inbound Social Media Marketing 
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Unique Visitors 

Leads 

Opportunities 

Donors 
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Create Content 

• Blog 
• E-books 
• White Papers 
• Videos 
• Guides 
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Create Content 

• Blog 
• E-books 
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Create Content=Blogging 
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Blogging=customers 
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Google Sees Blogs 
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Blogs generate links 
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Optimize Website 

• Search Engine Optimization 
• Key Words 
• Meta Descriptions 
• Inbound Links 
• Internal Links 

http://www.google.com/
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SEO=Google Results 
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Google=more visitors 
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Promote 

• Facebook 
• Twitter 
• LinkedIn 
• YouTube 
• Others 
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http://www.facebook.com/ImageMediaPartners
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Twitter Users 

• 52% Age 25-44 
• Well-Educated 
• More Likely Higher Income 
• Early Adopters 
• Frequent Social Media Users 

Source: Twitter Usage In America: 2010 
The Edison Research/Arbitron Internet and Multimedia Study 

http://www.edisonresearch.com/home/archives/2010/04/twitter_usage_in_america_2010_1.php
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YouTube 

• 2nd Largest Search Engine 
• HD & SD Video 
• Free Video Hosting 
• Up to 20 minuets 
• YouTube Channel 

Or visit URL: 
http://bit.ly/SEO-YouTube  

http://www.imagemediapartners.com/search-engine-optimization-for-youtube-videos/?utm_campaign=AZ-Coalition&utm_source=Webinar
http://bit.ly/SEO-YouTube
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LinkedIn 

• Professional Groups 
• Company Profiles 
• Promote Blog & Content 
• Participate in Discussion 
• Start your own Group 
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What to do? 

• Create content  
• Make it easy to find (SEO) 
• Tell people about it  
• Rinse and Repeat 
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SLIDE  FLICKR USERNAME 
3  PIMBOULA   
4  MEZ LOVE 
5  STÉFAN 
6  DARRREN HESTEr 
7  NICHOLASJON  
8  GUSTAVO PIMENTA 
10  ETGEEK (ERIC) 
11 &13  DELPHWYND 
38  RJMETRICS 
36  ESCAPEDTOWISCONSIN 
37  XURDE 
48  EFLON 

IMAGE CREDITS. 
Image Media Partners gratefully acknowledges the following photographers for sharing their 
original works via flickr & the Creative Commons license. 
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Thank You 
www.imagmediapartners.com 

@Image_Media 

linkedin.com/in/timlorang 

facebook.com/ImageMediaPartners 

youtube.com/user/ImageMediaPartner 

tim@imagemediapartners.com 

Or visit URL: 
http://bit.ly/ACAEval 

http://feeds.feedburner.com/PartnerViewsBlog
http://twitter.com/Image_Media
http://www.facebook.com/ImageMediaPartners
mailto:tim@imagemediapartners.com?subject=Contact from AZ Coalition Academy Webinar
http://www.linkedin.com/in/timlorang
http://www.youtube.com/user/ImageMediaPartners
http://www.imagemediapartners.com/
http://twitter.com/Image_Media
http://www.linkedin.com/in/timlorang
http://www.facebook.com/ImageMediaPartners
http://www.youtube.com/user/ImageMediaPartners
mailto:tim@imagemediapartners.com?subject=Contact from AZ Coalition Academy Webinar
http://www.imagemediapartners.com/thank-you-for-attending-the-az-coalittion-academys-webinar-going-viral/Default.aspx?utm_campaign=AZ-Coalition&utm_source=Webinar
http://bit.ly/AZCAEval

